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Iôve entitled this group of principles Dimensional Perception.
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These six principles all deal with some aspect of how we perceive the 3-D world around us and 

how designers apply these principles to their design work...(see slide)...
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The first principle is óFigure-Ground Relationshipô...
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This principle is introduced on page 80 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide)
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And here are examples from the textbook...(see slide).  The classic vase/face profile* illustrates 
how the brain needs to perceive external objects or ófiguresô against the surrounding ógroundô or 
background, as does the high contrast image of the dog.**

In the case of the letterhead example, I donôt think the authors are necessarily suggesting that the 
logo should be at the bottom of the letter form if it is your intention to make the copy the most 
important ófigureô element, unless of course you want to make the logo the more important 
element.  The logo designs show that putting the name of the resort under the horizon line 
(ground) is superior to it floating in the sky above the bluff.

*Origins of the Rubin Face/Vase Illusion

The vase/profile illusion was made famous by Danish psychologist Edgar Rubin in 1915. Your brain needs to be able 
to interpret the patterns in your eye in terms of external objects. To do this your visual system needs to be able to 
distinguish objects (figure) from their background (ground). Most of the time this is relatively easy, but sometimes, as 
in the case of camouflage, it can be made much more difficult.

The vase/profile illusion is important because it shows that perception is not solely determined by an image formed on 
the retina. The spontaneous reversal that you observe illustrates the dynamic nature of subtle perceptual processes. 
These processes underscore how your brain organizes its visual environment.ðhttp://www.psychologie.tu-
dresden.de/i1/kaw/diverses%20Material/www.illusionworks.com/html/figure_ground.html

**The relationship between figure and ground is one of the most important relationships in design. In simplest terms 
the figure is what you notice and the ground is everything else. The figure always defines the ground and the ground 
defines the figure. They are inseparable -- you can not have one without the other.ð
http://daphne.palomar.edu/design/fandg.html
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Here is an interesting and probably inadvertent accident of designing repetitive wood turnings 

that created a conflict in our perception of what is figure and what is ground.
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This movie poster cleverly used this principle to hide Sandra Bullockôs face in the trees.


