
1

The next series of Design Principles we will review fall under the title Information Architecture, 

and this is the first of two sessions.
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Richard Saul Wurman created the term óInformation Architectô in 1975, and then set about 

building a career of turning complex information into the stuff that informs through the use of 

design principles and a sensitivity to the needs of the audience receiving the information.  Weôre 

looking at some basic principles the next two weeks, which lay a foundation onto which you can 

build.
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These six principles are about how to organize and display visual information...(see slide)
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The first principle in this series is óChunkingô...
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This principle is introduced on page 30 of your textbook.  Here is a summary of the authorôs 

explanation...(see slide)
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Examples from the textbook...(see slide)
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This principle is similar to Mnemonic Device; when we were children we needed to chunk the 

alphabet into smaller bite sized pieces and add a simple childhood melody and it was easy for us 

remember all 26 letters in sequential order.
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This was submitted by a student last semester as a good example of this principle; itôs true the 

information and images are óchunckedô to a degree with some consistent elements like blue 

headlines for each product description, but there are some serious flaws that could have been 

easily fixed.  For instance, the images are staggered because they are so varied in subject, scale 

(far away vs. close up), and orientation (facing into the copy vs. away); the lines of type in the 

descriptions are varied (even though they all have the option of ómoreô below the fold), and the 

dead give-away the designer doesnôt understand this principle fully is the addition of lines to 

separate the image-word groups. 

The next slide shows my modification to demonstrate how this principle could have been applied 

successfully to this information.
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Take note that by aligning the elements vertically and horizontally, sizing the images to a similar 

volume, locating the images in the same place relative to the copy, trimming the copy to five 

lines a piece, and putting some visual air (negative space) around each of the image-copy chunks, 

you get a page that is easier to mentally navigate. If the black t-shirt and the blue ósurge stixô 

images were turned to the right toward the copy, it would even be better.
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Notice how easy it is to see at a glance and understand this page at the Motorola cell phone 

website; there are iconic images, accompanying titles and introductory descriptions consistently 

sized, highlighted and organized.


